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Create Hypothesis

Hypothesis

Because we saw (qual & quant data), we expect that
(X change) will cause (Y impact). We’ll measure this

using (data metric)

Post-Test Analysis 

1.   What were our assumptions about our visitors?
2.  Did the results validate our assumptions? 
3.  What additional information did we learn? 
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Identify Problems!

Potential Problems
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Use the test hypothesis to create new designs
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Test the new designs vs. original design
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